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Brand refresh
Claire Southgate
10 July 2019
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Our brand evolution

We needed our brand to better 
match our ambitions, and to reflect 
changes here and in our markets.

We have evolved our brand, 
building on the recognition and 
trust we have built within our 
community, and making sure the 
brand works for us in a digital world.



Modernised logo
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Logo variations
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Find out more:
brand.rsc.org
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http://brand.rsc.org/
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Member 
recognition
Hillary White
10 July 2019



Membership milestones

1st year e-card
2 & 5 years –

membership health 
check telephone call

10 year postcard 
mailing 

15 year e-card 20 years – letter from 
CEO

30 years – printed 
card from President

40 years – gold badge 
via local section or 

office

50/60/70/80 years 
length of service 

certificate



New member on-boarding engagement
2 weeks – local 

section introduction 
letter

4 weeks – Interest 
Groups/Divisions 

email

8 weeks – letter from 
President

4 weeks – top 5 
benefits email

24 weeks – survey & 
email – membership 
benefits & services

40 weeks – phone 
call 

bi monthly member newsletters by category



Find out more:
membership@rsc.org
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mailto:membership@rsc.org


Contracts, 
funding, and 
data protection
Becky Winsbury
10 July 2019
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Contracts
We’ve made guides to 

help you with our 
contracts process, 

funding opportunities 
and data protection –

find them in your 
delegate bag!



Funding Opportunities



Data protection top tips



You can find these online at 
rsc.org/FormsDocuments
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http://www.rsc.org/FormsDocuments


IYPT Update
Gemma Wood
10 July 2019
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• Three teacher resource 
packs produced

• IYPT Show and Tell 
engagement activity 
launched

• Hands on resources for 
public engagement

• 23 IYPT community grants 
awarded totally over £40k

• 7 international sections 
have requested IYPT 
funding

• Participation in IUPAC 
IYPT launch event

• Global Women’s breakfast 
events 18

Highlights



• Joint RSC-Ri events 
programme

• Public lecture programme
• Over 2,000 copies of IYPT 

complimentary book of 
popular science chapters 
distributed

• IYPT themed journal 
issues 

• Distribution of over 42,000 
IYPT promotional items

• Dedicated Chemistry 
World content including 
features, opinion pieces 
and a graphic novel series 
telling a story of a different 
element per month 19

Highlights



• Peter Wothers’ PT exhibition to be 
hosted in BH in August 2019

• IYPT public lecture series
• Two further collaborative events 

with the Ri
• Three additional teacher resource 

packs
• Second IYPT grant application 

deadline (July 2019)

• IYPT Connect student 
programme

• Joint BH Courtyard activities
• Projection of PT around the UK
• Additional IYPT themed 

resources and member grants

Looking Forward
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Launching 
GoTo Meeting
GoTo Webinar
Becky Winsbury

10 July 2019
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• Improves access to meeting
• Computer (VoIP) and phone compatible

• Share your webcam

• Share your screen
• Present your meeting agenda

• Why not try it at your next committee meeting?
22
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• Present to a wide audience online

• Engage with the audience using chat, polls and 
handouts

• Record your webinar and share the recording with 
your network

• Why not try it for a future event?



• Step 1: Visit www.rsc.org/FormsDocuments

• Step 2:  Complete the form and return it to 
networksmeetings@rsc.org

• We will schedule your meeting for you and 
send you the access/registration details.

• Step 3: Share the details for your meeting or 
webinar with your network

How to book
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http://www.rsc.org/FormsDocuments
mailto:networksmeetings@rsc.org


Live Training
• Using GoToWebinar – RSC webinar for member networks
• Thursday 22 August 2019
• 12:30-13:30
• www.rsc.org/events/detail/40191/using-gotowebinar-rsc-webinar-for-member-networks

• Using GoToMeeting – RSC webinar for member networks
• Tuesday 3 September 2019
• 12:30-13:30
• www.rsc.org/events/detail/40190/using-gotomeeting-rsc-webinar-for-member-networks

25

What other 
training would 
you like to see 

here? 

Let us know!

http://www.rsc.org/events/detail/40191/using-gotowebinar-rsc-webinar-for-member-networks
http://www.rsc.org/events/detail/40190/using-gotomeeting-rsc-webinar-for-member-networks


Any questions?
networksmeetings@rsc.org
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mailto:networksmeetings@rsc.org


Member network 
Annual Reports
Aurora Walshe
10 July 2019
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Why do we need Annual Reports?
• So that we can collate data on all of your events 

and present to MNC and MCB
• We can use this information to develop resources 

for you
• The Annual Reports go on your website to show 

your members what you’ve done recently
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2018 form – recording 2017 events:

The 2018 form had suggest event types, but 
the form was free text and without 
compulsory sections, which made it difficult 
to collate and cross-reference the data.

The 2018 form had no information about the 
target audience, so we had no way of 
knowing who these events were for.

Changes to the Annual Report form

29



2019 form – recording 2018 events:
Changes to the Annual Report form
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We provided drop 
down menus to 

make it easier for 
us to collect 

consistent data

This information helps us 
understand the scale of 

your events and the type 
of support you might need

We asked for information 
about the target audience

of your eventWe would like to know 
when your events are so 
that we can
(1) plan when you need the 

most support, and 
(2) ensure that there are no 

conflicts with centrally 
organised events



We received feedback from member network Secretaries who returned 2018 
Annual Reports and from Local Sections during Regional Steering Groups
• The categories set out for events are too rigid and do not represent reality
• I found the categories for attendees unhelpful as most of our events are 

targeted at members of shapes and sizes
• In future versions can the “target audience” bit for the meetings / future 

meetings have an “all of the above” option? 
• The use of pre-populated boxes on the form made it impossible to provide 

answers in all the spaces indicated

Your feedback
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The 2019 Annual Reports will be submitted using an online form. We are 
currently building and testing this, and hope to create a bespoke online 
portal for next year’s reports.
In the meantime, here are some of the changes we want to make:
• Increased flexibility for audience and event types
• Prioritising inclusion and diversity within the form

New online Annual Report form
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New question layouts will 
allow you to select multiple 
options for event and 
audience type
This will give you more 
options and greater flexibility, 
although we are looking to 
streamline this further

More flexibility
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Prioritising diversity & inclusion
Currently we ask you for diversity & inclusion information on the last page of the form:
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We want you to tell 
us what steps you 
are taking to make 
your events inclusive 
and to encourage 
diverse participants 
and audiences.
Going forward, we 
will ask for this 
information for each 
event.



Can you help?
We want to make the 
Annual Report easier for 
Secretaries to complete.
Email networks@rsc.org
if you would like to help 
test our new online form 
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mailto:networks@rsc.org?subject=I%20can%20help%20test%20the%20new%20Annual%20Report%20form


Demographic 
Reports
Becky Winsbury
10 July 2019



Demographics Data
Anonymised summary tables of:
• Summary
• Age and Gender Profiles
• Membership Category
• UK Distribution
• Global Distribution
• Career Sector



Summary



Summary



Summary



Age and Gender 
Profiles



Membership 
Category



UK member 
distribution*

*Local Section data will be focused on your area



Global member distribution

Global member 
distribution*

*Interest Groups only



Career Sector*
*provided as a pivot table



Demographic Reports
A demographic report will be provided once 
per year by the Networks Team for each 
member network

If you would like to receive a demographic 
report, please email networks@rsc.org and 
allow seven days for us to get it back to you

mailto:Networks@rsc.org?subject=Demographics%20report%20request


How to write an 
e-alert
Aurora Walshe
10 July 2019
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Include the basics:
 Who
 What
 Where
 When
 Why

Think of it like a paper…
 Abstract
 Introduction
 Discussion
 Conclusion
 Experimental, ESI, Appendices

Things to include
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Think of it like a paper…
 Abstract
 Introduction
 Discussion
 Conclusion
 Experimental, ESI, Appendices

The e-alert needs to highlight the 
key information to make people 
want to learn more
• Include the event type and subject
• Include the date and location
• Include registration deadlines

Things to include
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Think of it like a paper…
 Abstract
 Introduction
 Discussion
 Conclusion
 Experimental, ESI, Appendices

Include a couple of lines to give 
context:
• Is your event free?
• Is it an annual activity?

More than one event? Include a list 
or summary at the top of the email!

Things to include
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Think of it like a paper…
 Abstract
 Introduction
 Discussion
 Conclusion
 Experimental, ESI, Appendices

What might happen at the event? What 
should people expect?
• Give a brief outline of the 

programme
• Include registration information

Promoting an award? Include a 
sentence or two about the requirements 
and direct people to the website!

Things to include
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Think of it like a paper…
 Abstract
 Introduction
 Discussion
 Conclusion
 Experimental, ESI, Appendices

Why should people attend? Why 
should they get involved?

Things to include
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Think of it like a paper…
 Abstract
 Introduction
 Discussion
 Conclusion
 Experimental, ESI, Appendices

You don’t need to include everything 
in your e-alert!
Direct people to the event website 
for more information:
• Programme and list of speakers
• Venue and accessibility 

information
• Registration information

Things to include

54



Final sense check…
Think about how you like to receive information 

• Do you read looooooooooong emails?
• Do you like to see the important information first?

More than one event?
• Include a list or summary at the top with links and dates so that people 

can scroll to whichever events they might be interested in!
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Queries we receive
How do I register for this event?
Do I need to book for this event?
Please advise what the cost is?
Is the date correct?

56



 Have you included the essential information?
 Have you included a link to the event webpage?
 Have you checked that all of your links are correct?
 Have you included any relevant accessibility info?
 Has the event ALREADY HAPPENED?

- Please check the date of the e-alert and remove events or registration 
deadlines that have already passed

 Is the message relevant or useful to the audience? Could it be targeted?

Checklist
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Choose a font that’s easy to read

Be careful of coloured text: Red text is often blocked by SPAM filters

USE ALL CAPS SPARINGLY

Lots of blocks of centred text is harder to read

Inclusive communications
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To send an e-alert to your members
E-alerts go out on the first and third Thursdays of the month
• We need at least five working days to process an e-alert
• We need at least seven working days to process an e-alert to additional 

networks – we need to ask the Secretaries for permission
• E-alerts should only go to relevant audiences – we can filter the mailing list by 

things like membership type, employment type or career sector

Download the e-alert template from rsc.org/FormsDocuments and send it to 
networks@rsc.org. You can find upcoming deadlines in the Networks Newsletter.
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http://www.rsc.org/FormsDocuments
mailto:networks@rsc.org?subject=E-alert%20request
http://my.rsc.org/blogs/81


Questions?
networks@rsc.org
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mailto:networks@rsc.org

	Local Section Day
	Contents
	Brand refresh
	Slide Number 4
	Modernised logo
	Logo variations
	Find out more:�brand.rsc.org
	Member recognition
	Membership milestones
	New member on-boarding engagement
	Find out more:�membership@rsc.org
	Contracts, funding, and data protection
	Slide Number 13
	Funding Opportunities
	Data protection top tips
	You can find these online at rsc.org/FormsDocuments
	IYPT Update
	Highlights
	Highlights
	Looking Forward
	Launching GoTo Meeting�GoTo Webinar
	Slide Number 22
	Slide Number 23
	How to book
	Live Training
	Any questions?�networksmeetings@rsc.org 
	Member network Annual Reports
	Why do we need Annual Reports?
	Changes to the Annual Report form
	Changes to the Annual Report form
	Your feedback
	New online Annual Report form
	More flexibility
	Prioritising diversity & inclusion
	Slide Number 35
	Can you help?
	Demographic Reports
	Demographics Data
	Summary
	Summary
	Summary
	Age and Gender Profiles
	Membership Category
	UK member distribution*�*Local Section data will be focused on your area
	Slide Number 45
	Slide Number 46
	Demographic Reports
	How to write an e-alert
	Things to include
	Things to include
	Things to include
	Things to include
	Things to include
	Things to include
	Final sense check…
	Queries we receive
	Checklist
	Inclusive communications
	To send an e-alert to your members
	Questions?�networks@rsc.org�



