
Social media for 
beginners
An introduction to Twitter, 
Facebook and LinkedIn
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Presentation Notes
AURORA

Hello and welcome to the first of three webinars run by RSC staff for our member networks – Interest Groups, Local Sections, International Representatives and more – to help you use social media to engage with your members and the wider community and to promote and advertise your events. We have 140 volunteer led member networks who run over 600 events a year and we hope that this webinar will make if easier for our volunteers to celebrate and share the incredible work they do 



We will cover
Introduction to:
• Social media
• Twitter
• Facebook 
• LinkedIn
• How to build your tweet
• How to build your Facebook post
• How to build your LinkedIn post
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What is social 
media?
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Websites or applications 
that enable users to create 
and share content or to 
participate in social 
networking to interact with 
other users, or to find 
people with similar 
interests to one's own.



What is social 
media?
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Twitter: Social networking service 
on which users post and interact 
with messages.

Facebook: Social networking 
website which allows users to 
create profiles, upload and share 
photos and videos, and to keep in 
touch with their contacts.

LinkedIn: LinkedIn is a social 
networking site designed 
specifically for the professional 
community. 



Your Twitter profile
How it looks
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Explore hashtags and 
see what is trending 
on the day

Notifications for you

Direct messages to 
you

View your profile

Pin a tweet to the 
top of your page.

Profile picture – on brand.

Create a tweet

Media you have shared

What is trending in 
your home location

Your cover image – on brand

Your twitter biography

Feed tabs
Pin important 
posts to your 
profile so that 

they stay at the 
top of your feed

Presenter
Presentation Notes
This slide is perfect for the handout but busy for the presentation, ok to split into three?



Twitter explained

7

Presenter
Presentation Notes
Hashtags help categorise your tweet and allow it to be easily shown in a Twitter search. 
Clicking on a hashtag will show you other tweets with that hashtag. 
Best to add a relevant hashtag that already exists, as your message is more likely to get noticed. 
Tagging: 
Tag users within your tweet, but avoid tagging them at the beginning as this will prevent your message from appearing in a wider search. 
Tagging allows your message to reach an individuals account as well as others who may follow them. 




Your Facebook 
profile
How it looks
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Your home page

Your events

View your posts

Photos and videos 
you have shared

Pin a post to the 
top of your page

Profile picture – on brand

Posts from visitors 

Cover image – on brand

Write your messages here
Reviews left 
by others

If possible, use 
images that are 
1200 pixels wide 
and 628 pixels 

tall to fit the 
space



Your LinkedIn 
profile
How it looks
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Logo and name

Your page’s activity 
over the last 30 days

Suitable image

Amount of likes 
and comments

Posted content

Comment box

Page information

LinkedIn home bar

Write post, or add an 
image, video or article

Hashtags you 
can follow

Follow relevant 
hashtags and stay up to 
date – use these in your 
posts so your members 

can engage with the 
conversation!



Writing your posts
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Who are your audience?

What is your tone?

What information to signpost?

Which accounts to tag?

What hashtags to use?

Write

Schedule time

Monitor engagement

Plan

Prepare

Process

Presenter
Presentation Notes
Before writing your post, consider: 
Keep it simple
The copy is clear, concise and inclusive 
Do not talk at people, but rather to them 
Important to add your personality to the copy, allow your online identity to be clear and consistent – **showcase your identity through your bio as well**
Relevant media (images, GIFs, videos)
Relevant hashtags 
Provide a call to actions – only when you need people to do something. I.e register for an event, find out more etc. 




Twitter: What to include

High quality artwork

Event speaker

Relevant tag

Title of event
Relevant hashtag

Relevant tag

Date Link to URL

Keep your 
message concise 

and link to the 
website where 

more information 
can be found



Facebook: What to include

High quality 
artwork or video

Concise 
messaging

Signposting

Relevant hashtag Relevant emojis

Link to URL

Hashtags started on 
Twitter but they’re now 

used on all forms of 
social media to sort, 

promote and find 
relevant content

Presenter
Presentation Notes
What is “signposting”?

Aren’t emojis childish? Why should I include them for my serious/ professional event?



LinkedIn: What to include

High quality video

Relevant 
hashtag

Signposting

Relevant hashtag
Link to URL

Tag relevant 
accounts

LinkedIn is a 
professional network so 

your posts can be 
longer and more fact 
based. Remember to 
make your tone a bit 

more formal!



Summary
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Make sure your profile 
sparkles 

Plan before you share 
content

Use artwork or videos if 
you can

# Add relevant hashtags@ Tag the right people Put these tips into 
practise



Upcoming training
Join us for the rest of our series of webinars to provide 
social media training for our member network volunteers: 
24 October, 11:00-12:00
• Social media training for member networks: finding and 

planning content 
19 November, 11:00-12:00
• Social media training for member networks: scheduling 

your content
You can find information in the Networks Newsletter or on 
the Events Database, or you can register by clicking on 
one of these links.
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Presenter
Presentation Notes
1: Using GoToMeeting
http://www.rsc.org/events/detail/40190/using-gotomeeting-rsc-webinar-for-member-networks

2: Social media for beginners
http://www.rsc.org/events/detail/40965/social-media-for-beginners
Join us for our first webinar for an introduction to social media, including: 
What is social media?
How do I use social media?
Why and when should I use social media?
Which mechanism do I choose?

3: Social media training for member networks: finding and planning content
http://www.rsc.org/events/detail/40969/social-media-training-for-member-networks-finding-and-planning-content
This time we'll focus on finding and developing content, including:
How to find your voice
How to show your personality
Staying present and engaging with your audience

4: Social media training for member networks: scheduling your content
This is all about how you can plan and schedule your social media activity in advance. We know that our volunteers are busy people, so we want to show you some tools you can use to save time and promote your activities more effectively.


http://www.rsc.org/events/detail/40969/social-media-training-for-member-networks-finding-and-planning-content
http://www.rsc.org/events/detail/40970/social-media-training-for-member-networks-scheduling-your-content
http://my.rsc.org/blogs/81
http://www.rsc.org/events/online


Questions?
social@rsc.org

mailto:social@rsc.org?subject=Member%20network%20social%20media%20training:%20question

	Social media for beginners
	We will cover
	What is social media?
	What is social media?
	Your Twitter profile
	Slide Number 6
	Twitter explained
	Your Facebook profile
	Slide Number 9
	Your LinkedIn profile
	Slide Number 11
	Writing your posts
	Slide Number 13
	Twitter: What to include
	Facebook: What to include
	LinkedIn: What to include
	Summary
	Upcoming training
	Questions?�social@rsc.org 

